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PJSC FIX PRICE ANNOUNCES KEY OPERATING AND 

FINANCIAL RESULTS FOR H1 2025 

Rapid adaptation to evolving customer needs 

 
 

 

28 August 2025, Moscow, Russia – PJSC Fix Price (MOEX: FIXR; “Fix Price”, the 

“Company” or the “Group”), one of the world’s leading variety value retailers 

and the largest in Russia, today announces its operating and auditor-reviewed 

IFRS financial results for the six months ended 30 June 2025 (H1 2025). 

 

OPERATING AND FINANCIAL SUMMARY FOR 

H1 2025 

 

 
• Revenue increased by 4.5% y-o-y to RUB 148.2 billion 

— Retail revenue rose by 9.2% to RUB 129.5 billion 

— Wholesale revenue was RUB 18.7 billion 

• In challenging market environment, PJSC Fix Price delivered 1.2%1 leap-

year-adjusted LFL sales2 growth in the first half of 2025 (0.6% unadjusted), 

driven by a 5.2% increase in the LFL average ticket, supported by the 

successful adoption of a pricing architecture and an optimised assortment 

matrix 

• During H1 2025, the Company opened 300 net new stores (250 Company-

operated stores and 50 franchise stores). As of 30 June 2025, Fix Price was 

operating a total of 7,417 stores (up 11.1% y-o-y) 

• Total selling space increased by 66,025 sq. m during the first half of 2025, 

reaching 1,605,463 sq. m as of period-end 

• As of the end of H1 2025, the total number of registered loyalty 

cardholders 3  had reached 30.9 million (+13.8% y-o-y). Loyalty card 

transactions rose by 8.8 percentage points and accounted for 69.2% of 

retail sales during the reporting period, reflecting growing customer 

engagement thanks to compelling perks and tailored conditions for loyalty 

programme participants. Loyalty cardholders continued to demonstrate 

higher spending, with an average ticket of RUB 479 – almost double the 

average ticket for non-loyalty transactions 

• Gross profit rose by 4.9% y-o-y to RUB 46.3 billion in H1 2025. Gross margin 

increased by 11 bps to 31.2% thanks to efficient assortment management, 

favourable FX rates for import purchases and a greater share of higher-

margin retail revenue in the top line 

 
1 Here, LFL sales is adjusted for an additional trading day in 2024 due to the leap year 
2 Here and hereinafter, like-for-like (LFL) sales, average ticket and number of tickets are calculated based on the results of stores operated by Fix Price and that were 

open for at least 12 full calendar months preceding the reporting date. LFL sales and average ticket are calculated based on retail sales including VAT. LFL numbers 

exclude stores that were temporarily closed for seven or more consecutive days during the reporting period and/or comparable periods 
3 Here and hereinafter, loyalty programme data is calculated for Fix Price stores operating in Russia unless stated otherwise 
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• In H1 2025, SG&A costs (excl. LTIP expense4 and D&A) amounted to 20.4% 

of revenue, reflecting higher staff costs, repair and maintenance costs, and 

utilities and other expenses, which were partially offset by decreases in 

bank commissions, advertising costs, and security and rental expenses 

• Adjusted EBITDA5 under IFRS 16 was RUB 16.4 billion, mainly driven by an 

increase in SG&A (excl. LTIP and D&A) expenses, which was partially 

mitigated by improvement in the gross margin. Adjusted EBITDA margin 

was 11.1% 

• EBITDA under IFRS 16 amounted to RUB 16.4 billion, with an EBITDA margin 

of 11.0% 

• Under IAS 17, EBITDA reached RUB 8.9 billion, with a reported margin of 

6.0% 

• PJSC Fix Price accounted for 81% of Fix Price Group PLC’s total EBITDA, 

which compares favourably with the applicable global depositary receipts 

(«GDR») to share exchange ratio, where PJSC Fix Price has been valued at 

74% of the Group 

• Net profit for the period stood at RUB 3.9 billion. Net profit margin was 

2.6% 

• As of 30 June 2025, the IAS 17-based net debt to EBITDA ratio stood at a 

comfortable 0.3x 

• CAPEX for H1 2025 amounted to RUB 4.4 billion, or 3.0% of revenue, versus 

RUB 2.3 billion, or 1.6% of revenue, in H1 2024, driven by investments in 

the construction of a new distribution centre in Kazan, as well as new store 

openings 

 

 
4 LTIP expense: expense related to the long-term incentive programme (LTIP) 
5 EBITDA adjusted for LTIP expense. EBITDA is calculated as profit for the respective period before income tax expense, net interest income/(expense), depreciation 

and amortisation expense, and foreign exchange gain/(loss) 
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We have been developing Fix Price, a pioneer and the biggest player in the variety value segment in Russia and 

the CIS, for nearly 20 years. Over this long period, we have successfully navigated numerous market 

transformations and shocks, adapting our business model to meet the evolving preferences and habits of our 

customers. We continued these efforts during the reporting period and delivered excellent results. We are also 

approaching another important milestone – 7,500 stores. We are steadily executing on our plan for 700 net 

openings in 2025, further expanding the reach of the variety value format at a time when consumers worldwide 

are becoming increasingly value-conscious. 

 

In terms of developing our loyalty programme, which is the key element in our interaction with customers, we 

reached a historic milestone in the second quarter, with the number of programme participants in Russia 

surpassing 30 million. This achievement is the result of our team’s day-to-day efforts to introduce attractive new 

products and to establish our own private labels. I would also like to draw attention to our key metrics. In the 

first half of the year, the number of programme participants increased by 2.1 million, while the share of loyalty 

card purchases rose 69.2%, compared with 60.4% a year earlier. The average ticket for loyalty card purchases 

amounted to RUB 479, nearly double the average ticket for customers who are not cardholders. 

 

We carefully analyse consumer needs and monitor changes in their behavior patterns. Thanks to our team’s high 

level of expertise and efficiency when it comes to category management, we have been able to maintain a high 

gross margin while offering customers sought-after categories. Our best-selling items include popular Asian food 

products, which we were among the first to bring to market. And, as always, one of the features that continues 

to set our stores apart is that customers can also find these products on our shelves at attractive prices. Food 

products have become an important sales driver alongside our seasonal collections. 

 

Our business, like the retail sector as a whole, continues to operate in a challenging macroeconomic environment. 

One aspect of the current situation is the high level of competition for workforce in the labour market, which 

continues to put additional pressure on EBITDA. To offset the negative impact of rising costs, we are working to 

optimise processes at our distribution centres and stores, including by adopting digital technologies. 

In August, we completed the important process of exchanging Fix Price Group PLC GDRs for shares of 

PJSC Fix Price. The preparatory work took place over many months, and we are pleased with the high number 

of offers received from investors and their involvement in the process. The exchange represents a step towards 

eliminating infrastructure constraints that have been restricting the exercise of investor rights. Last week, we 

turned a new page in the Company’s history with the launch of trading in shares of PJSC Fix Price on the 

Moscow Exchange. Much work still remains to be done to strengthen our dialogue with the investment 

community and further develop our business, from assortment management to building new partnerships and 

expanding our presence. And with the professional team we have in place, I have no doubt that we will achieve 

our goals. 

Vladimir Pogonin, CEO of PJSC Fix Price 
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Store base, geographical coverage and selling space 

 30 June 2025 31 Dec 2024 30 June 2024 

Total number of stores 7,417 7,117 6,677 

Russia 6,652 6,400 6,021 

Kazakhstan 368 337 304 

Belarus 351 335 309 

Uzbekistan 24 24 23 

Kyrgyzstan 7 6 5 

Georgia 6 6 7 

Armenia 5 5 4 

Mongolia 4 4 4 

Number of Company-operated stores 6,048 5,798 5,328 

Russia 6,048 5,798 5,328 

Number of franchise stores 1,369 1,319 1,349 

Russia 604 602 693 

Kazakhstan 368 337 304 

Belarus 351 335 309 

Uzbekistan 24 24 23 

Kyrgyzstan 7 6 5 

Georgia 6 6 7 

Armenia 5 5 4 

Mongolia 4 4 4 

Selling space (sq. m) 1,605,463 1,539,438 1,446,775 

Company-operated stores 1,298,502 1,244,818 1,144,627 

Franchise stores 306,961 294,619 302,148 

 

Development of Company-operated stores 

 H1 2025 H1 2024 

Gross openings 326 292 

Closures  76 75 

Net openings 250 217 
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OPERATING RESULTS 

Store network expansion 

 

 
• As of 30 June 2025, Fix Price was operating a total of 7,417 stores, 

representing an 11.1% y-o-y increase. The share of Company-operated 

stores grew by 175 basis points y-o-y, to 81.5% of the total store base 

• During H1 2025, the Company opened 300 net new stores versus 309 

during the same period last year. The pace of growth of Company-operated 

stores increased, with 250 net openings compared to 217 in H1 2024, while 

franchise additions declined from 92 to 50, reflecting the Company’s focus 

on direct operations 

• Geographically, the majority of net new store openings in H1 2025 were in: 

— Russia – 252 stores (84.0% of net new stores) 

— Kazakhstan – 31 stores (10.3%) 

— Belarus – 16 stores (5.3%) 

• Total selling space increased by 66,025 sq. m during the first half of 2025, 

reaching 1,605,463 sq. m as of period-end – 11.0% growth y-o-y. The 

average selling space per store stood at 216 sq. m in H1 2025 

• During the first six months of 2025, Fix Price expanded its geographic reach 

by entering 56 new localities across its countries of operation. As of the end 

of June 2025, the Company maintained a presence in eight countries 

 

 

LFL sales growth 

• In challenging market conditions, PJSC Fix Price delivered 1.2%6 leap year-

adjusted LFL sales growth (0.6% unadjusted) in the first half of 2025. Muted 

consumer sentiment led to more cautious spending on discretionary non-

food categories, with customers’ prioritising essential product choices 

• A 5.2% increase in the LFL average ticket in H1 2025 – thanks to the 

successful adoption of a pricing architecture and optimised assortment 

matrix - helped offset a 3.8%6 y-o-y decline in LFL traffic (4.3% unadjusted) 

Assortment and category mix 

• In H1 2025, the share of food in retail sales increased to 30.2%, up from 

26.9% in H1 2024. In response to customer demand for budget-friendly 

choices, the Company introduced new on-trend Asian offerings and 

upgraded its food assortment. At the same time, non-food categories 

accounted for 44.2% of retail sales, down from 46.0% in the prior-year 

period 

 
6 Here, LFL sales and LFL traffic are adjusted for an additional trading day in 2024 due to the leap year 
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• Cosmetics, hygiene products and household chemicals as a percentage of 

retail sales decreased slightly to 25.6% in H1 2025, down from 27.2% in 

same period of 2024 

• Key like-for-like (LFL) sales drivers during the reporting period included 

food, the seasonal assortment, stationery and books 

• The Company continued to strengthen partnerships with local producers, 

resulting in a lower import share in retail sales, decreasing to 22.2% in 

H1 2025 from 23.5% in H1 2024 

• The share of price points above RUB 100 in retail sales rose to 70.9%, 

compared to 60.1% a year earlier, reflecting a continued shift in consumer 

preferences and assortment strategy. The share of items priced above RUB 

200 also increased, reaching 20.6% in H1 2025, up from 16.1% in H1 2024 

• The average ticket across all Company-operated stores grew by                         

5.3% y-o-y, reaching RUB 356 

Loyalty programme development 

• Fix Price continued to enhance its loyalty programme as a key driver of 

customer engagement and sales growth. As of the end of H1 2025, the total 

number of registered loyalty cardholders reached 30.9 million, reflecting a 

13.8% y-o-y increase 

• The programme attracted 2.1 million new members during the first half of 

2025, supported by targeted promotional campaigns and compelling 

membership benefits. Approximately 41.7% 7  of registered users were 

active participants8 during the reporting period 

• The share of retail sales generated by loyalty card transactions rose 

significantly thanks to compelling perks and tailored conditions for loyalty 

programme participants, increasing from 60.4% in H1 2024 to 69.2% in 

H1 2025, underscoring the programme’s growing importance in driving 

repeat purchases and higher spend per visit 

• Loyalty cardholders continued to demonstrate greater involvement, with 

an average ticket of RUB 479 – almost double the RUB 246 average ticket 

for non-loyalty transactions 

  

 
7 Change in the calculation methodology: from Q2 2024, the total base of registered cardholders includes holders of virtual cards 
8 Members of the loyalty programme who make at least one purchase per month 
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FINANCIAL RESULTS FOR H1 2025  

Statement of comprehensive income highlights 

RUB million H1 2025 H1 2024 Change 

Revenue 148,216 141,795 4.5% 

Retail revenue 129,540 118,601 9.2% 

Wholesale revenue 18,676 23,194 (19.5)% 

Cost of sales (101,909) (97,652) 4.4% 

Gross profit 46,307 44,143 4.9% 

Gross margin, % 31.2% 31.1% 11 bps 

SG&A (excl. LTIP and D&A) (30,183) (24,465) 23.4% 

Other op. income and share of profit  

of associates 
316 310 1.9% 

Adjusted EBITDA9 16,440 19,988 (17.8)% 

Adjusted EBITDA margin, % 11.1% 14.1% (300) bps 

EBITDA 16,364 19,609 (16.5)% 

EBITDA margin, % 11.0% 13.8% (279) bps 

D&A (9,039) (8,064) 12.1% 

Operating profit 7,325 11,545 (36.6)% 

Operating profit margin, % 4.9% 8.1% (320) bps 

Net finance costs (2,737) (215) 1,173.0% 

FX gain / (loss), net 854 (69) n/a 

Profit before tax 5,442 11,261 (51.7)% 

Income tax expense (1,542) (2,392) (35.5)% 

Profit for the period 3,900 8,869 (56.0)% 

Net profit margin, % 2.6% 6.3% (362) bps 

Selling, general and administrative expenses10 

RUB million H1 2025 H1 2024 Change 

Staff costs (excl. LTIP) 24,519 18,986 29.1% 

% of revenue 16.5% 13.4% 315 bps 

Bank charges 1,073 1,534 (30.1)% 

% of revenue 0.7% 1.1% (36) bps 

Rental expense 756 777 (2.7)% 

% of revenue 0.5% 0.5% (4) bps 

Security services 780 991 (21.3)% 

 
9 EBITDA adjusted for LTIP expense 
10 The total may not equal the sum of the components due to rounding 
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RUB million H1 2025 H1 2024 Change 

% of revenue 0.5% 0.7% (17) bps 

Advertising costs 344 517 (33.5)% 

% of revenue 0.2% 0.4% (13) bps 

Repair and maintenance costs 660 513 28.7% 

% of revenue 0.4% 0.4% 8 bps 

Utilities 518 442 17.2% 

% of revenue 0.3% 0.3% 4 bps 

Other expenses 1,533 705 117.4% 

% of revenue 1.0% 0.5% 54 bps 

SG&A (excl. LTIP and D&A) 30,183 24,465 23.4% 

% of revenue 20.4% 17.3% 311 bps 

LTIP expense 76 379 (79.9)% 

% of revenue 0.1% 0.3% (22) bps 

Depreciation of right-of-use assets 6,128 5,449 12.5% 

% of revenue 4.1% 3.8% 29 bps 

Other depreciation and amortisation 2,911 2,615 11.3% 

% of revenue 2.0% 1.8% 12 bps 

Total SG&A 39,298 32,908 19.4% 

% of revenue 26.5% 23.2% 331 bps 

 

 

 

The Group’s revenue increased by 4.5% y-o-y to RUB 148.2 billion in H1 2025, 

driven by 9.2% growth in retail sales, which offset a 19.5% decrease in wholesale 

revenue. 

During the first half of 2025, the Company’s retail revenue reached RUB 129.5 

billion, supported by selling space expansion and LFL sales growth. Wholesale 

revenue stood at RUB 18.7 billion, accounting for 12.6% of overall revenue, 

compared to 16.4% in the same period last year, driven by an increase in the 

share of Company-operated stores. 

Gross profit rose by 4.9% y-o-y and reached RUB 46.3 billion in H1 of 2025. 

Gross margin improved by 11 bps y-o-y and stood at 31.2% thanks to efficient 

assortment management, favourable FX rates for import purchases and a 

greater share of higher-margin retail revenue in the top line. 

Transportation costs grew to 2.1% of revenue (+36 bps y-o-y). 

Inventory write-downs remained stable at 0.7% of revenue. 

Selling, general and administrative expenses (SG&A) excluding LTIP and 

D&A expenses rose to 20.4% of revenue (+311 bps y-o-y). This growth was 

driven by higher staff costs, repair and maintenance costs, and utilities and 

other expenses and it was partially offset by decreases in the shares of bank 

commissions, advertising costs, and security and rental expenses. 
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Staff costs excluding LTIP increased to 16.5% of revenue (+315 bps y-o-y), 

driven by salary indexation to maintain Fix Price’s competitiveness in the tight 

labour market. 

LTIP accruals reached RUB 76 million for H1 2025. 

Depreciation and amortisation (D&A) expenses grew by 41 bps y-o-y to 

6.1% of revenue. Depreciation of right-of-use assets increased to 4.1% of 

revenue (+ 29 bps y-o-y), while the share of other D&A expenses rose to 2.0% 

of revenue (+ 12 bps y-o-y), reflecting ongoing store network expansion. 

Rental expense (under IFRS 16) stood at 0.5% of revenue, reflecting a modest 

decrease of 4 bps (-7 bps y-o-y to 0.6% of retail revenue).  

Rental expense (under IAS 17) grew by 59 bps y-o-y to 5.4% of revenue (+43 

bps to 6.2% of retail revenue), driven by the impact of lease expenses under 

fixed-rate contracts and the relevant fixed components of variable contracts. 

Bank charges declined by 36 bps y-o-y to 0.7% of revenue on the back of lower 

acquiring commissions on bank card transactions thanks to better commercial 

terms with banks and payment systems, along with a higher share of use of the 

Faster Payment System, which offers lower fees. 

In the reporting period, security costs and advertising costs decreased to 

0.5% of revenue (-17 bps y-o-y) and 0.2% of revenue (-13 bps y-o-y), 

respectively. 

Repair and maintenance costs as well as other expenses grew by 8 bps y-

o-y to 0.4% of revenue and by 54 bps to 1.0% of revenue, respectively. 

Utilities remained flat compared to the previous year, accounting for 0.3% of 

revenue. 

The Group’s total SG&A expenses as a percentage of revenue reached 26.5%, 

a y-o-y increase of 331 bps. This growth was primarily driven by a 315 bps rise 

in the share of staff costs (excluding LTIP), a 41 bps increase in the share of 

D&A expenses, and a 36 bps decrease in the share of bank charges. 

Other operating income and the share of profit of associates stayed flat y-

o-y at the level of 0.2% of revenue. 
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EBITDA IFRS 16 and IAS 17 reconciliation 

RUB million H1 2025 H1 2024 Change 

EBITDA (IFRS 16) 16,364 19,609 (16.5)% 

EBITDA margin (IFRS 16), % 11.0% 13.8% (279) bps 

      LTIP expense 76 379 (79.9)% 

Adjusted EBITDA (IFRS 16) 16,440 19,988 (17.8)% 

Adjusted EBITDA margin (IFRS 16), % 11.1% 14.1% (300) bps 

      Rental expense (7,276) (6,072) 19.8% 

      Utilities (141) (113) 24.8% 

Adjusted EBITDA (IAS 17) 9,023 13,803 (34.6)% 

Adjusted EBITDA margin (IAS 17), % 6.1% 9.7% (365) bps 

      LTIP expense  (76) (379) (79.9)% 

EBITDA (IAS 17) 8,947 13,424 (33.4)% 

EBITDA margin (IAS 17), % 6.0% 9.5% (343) bps 

 
 

Adjusted EBITDA under IFRS 16 decreased by 17.8% y-o-y to RUB 16.4 billion 

in H1 2025, mainly driven by an increase in SG&A (excl. LTIP and D&A) 

expenses, which was partially mitigated by improvement in the gross margin. 

Adjusted EBITDA margin dropped to 11.1% in the reporting period from 

14.1% in the first half of 2024. 

EBITDA under IFRS 16 decreased by 16.5% y-o-y to RUB 16.4 billion. EBITDA 

margin declined to 11.0% in H1 2025 from 13.8% in H1 2024. 

Adjusted EBITDA under IAS 17 amounted to RUB 9.0 billion, versus 

RUB 13.8 billion in H1 2024. The IAS 17–based adjusted EBITDA margin was 

6.1%, compared to 9.7% in H1 2024. 

For the first half of 2025, net finance costs amounted to RUB 2,737 million, 

compared to net finance costs of RUB 215 million in H1 2024. The increase was 

primarily driven by reduced interest income on Group deposits, as well as 

higher expenses related to lease liabilities, and elevated interest rates on loans. 

In the reporting period, the Group’s FX gain was RUB 854 million, compared to 

a RUB 69 million loss in H1 2024, the result of the appreciation of the rouble.  

Income tax expense declined to RUB 1.5 billion (-35.5% y-o-y) in H1 2025 due 

to a lower tax base in comparison with the same period of 2024, which was 

partially offset by an increase in the income tax rate. 

Profit for the period totalled RUB 3.9 billion, down 56.0% y-o-y; the net profit 

margin stood at 2.6%. 
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Statement of financial position highlights 

RUB million 30 June 2025 31 Dec 2024 30 June 2024 

     Current loans and borrowings 8,998 15,056 15,036 

     Non-current loans and borrowings 3,334 3,232 5,163 

     Current lease liabilities 10,080 8,900 7,826 

     Non-current lease liabilities 7,923 4,700 3,882 

     Cash and cash equivalents (2,528) (6,486) (32,053) 

Net debt / (Net cash) 27,807 25,402 (146) 

Net debt / (net cash) to EBITDA11  
 (IFRS 16) 

0.7x 0.6x (0.003)x 

     Current lease liabilities (10,080) (8,900) (7,826) 

     Non-current lease liabilities (7,923) (4,700) (3,882) 

IAS 17-based net debt / (net cash) 9,804 11,802 (11,854) 

IAS 17-based net debt / (net cash) to EBITDA 0.3x 0.4x (0.4)x 

 

 Current loans and borrowings decreased by RUB 6.1 billion from the beginning of 

the year, reaching RUB 9.0 billion, as the Company aimed to reduce its debt burden 

in an environment of extremely high interest rates. Non-current loans and 

borrowings remained generally stable compared to the beginning of the year, 

amounting to RUB 3.3 billion. Total loans and borrowings decreased to 

RUB 12.3 billion from RUB 18.3 billion as of 31 December 2024. Lease liabilities 

rose to RUB 18.0 billion, in comparison with RUB 13.6 billion at the beginning of 

the year, driven by the Company's efforts to conclude longer-term contracts, 

coupled with an increase in lease rates and the growth of the store network. As a 

result, total loans, borrowings and lease liabilities amounted to RUB 30.3 billion, 

a decrease of 4.9% from the beginning of 2025. 

The Company’s IAS 17-based net debt position amounted to RUB 9.8 billion, 

compared to RUB 11.8 billion as of 31 December 2024. The IAS 17-based net debt 

to EBITDA ratio decreased to 0.3x from 0.4x at the beginning of the year. 

 

  

 
11 Here and hereinafter, the calculation of net debt / (net cash) to EBITDA is based on EBITDA for the last 12 months 
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Statement of cash flows highlights 

RUB million H1 2025 H1 2024 

   Profit before tax 5,442 11,261 

Cash from operating activities before changes in working capital 17,413 20,918 

    Changes in working capital (378) (5,446) 

Net cash generated from operations 17,035 15,472 

    Net interest paid (2,803) (6) 

    Income tax paid (1,582) (2,129) 

Net cash flows from operating activities 12,650 13,337 

Net cash flows used in investing activities (4,346) (2,251) 

Net cash flows used in financing activities (12,100) (9,389) 

    Effect of exchange rate fluctuations on cash and cash equivalents (162) (304) 

Net (decrease) / increase in cash and cash equivalents (3,958) 1,393 

 
 

Net trade working capital12 reached RUB 26.4 billion (8.6% of revenue)13 

as of 30 June 2025, compared to RUB 23.3 billion (7.8% of revenue) as of 

31 December 2024, mainly due to decreased payables. 

CAPEX for H1 2025 amounted to RUB 4.4 billion, or 3.0% of revenue, 

versus RUB 2.3 billion, or 1.6% of revenue, in H1 2024, driven by 

investments in the construction of a new distribution centre in Kazan, as 

well as new store openings. 

 

 
12 Net trade working capital is calculated as inventories plus receivables and other financial assets minus payables and other financial liabilities 
13 The calculation of the percentage of net trade working capital in revenue is based on revenue for the last 12 months 
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Exchange 

On 5 June 2025, Retail Technologies & Solutions Limited, a subsidiary of Fix Price Group PLC, announced the start 

of the exchange of GDRs of Fix Price Group PLC for ordinary shares of PJSC Fix Price. 

The exchange offered holders of Fix Price Group PLC GDRs the opportunity to become shareholders in 

PJSC Fix Price –Fix Price Group PLC’s main operating asset – and to obtain a liquid instrument traded on Moscow 

Exchange that is not subject to infrastructure and other restrictions applicable to Fix Price Group GDRs, including 

limitations related to the possibility of receiving dividends and participating in general meetings of shareholders. 

As of 20 August 2025, under the Exchange via stock exchange and OTC Exchange, a total of 104.2 million GDRs 

was exchanged for 16.5 billion shares of PJSC Fix Price. As a result, Exchange participants collectively acquired 

approximately 16.5% of PJSC Fix Price's authorised capital, representing the entirety of the PJSC Fix Price's free 

float. 

On 6 August 2025, Fix Price Group PLC’s GDRs were delisted from the Moscow Exchange (MOEX) and the 

St. Petersburg Exchange (SPBEX). Trading in the GDRs will continue on the Astana International Exchange (AIX), 

which remains Fix Price Group PLC’s international trading platform, under the ticker FIXP.Y. 

Trading in PJSC Fix Price shares on the Moscow Exchange commenced on 20 August 2025 under the ticker FIXR, 

in the Level 1 quotation list. 
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ABOUT THE COMPANY 

PJSC Fix Price (MOEX: FIXR), one of the world’s leading variety value retailers and the largest in Russia, offers a wide 

and constantly updated assortment of non-food goods – including personal care and household products – as well 

as food items, all at low fixed price points. 

As of 30 June 2025, PJSC Fix Price operated 7,417 stores across Russia and other countries, each carrying 

approximately 2,000 SKUs in around 20 product categories. Fix Price offers a mix of its own private-label products, 

major brands, and items from smaller local suppliers. As of 30 June 2025, the Company was operating 12 DCs 

covering 81 regions of Russia and 7 other countries. 

In 2024, the Company recorded revenue of RUB 300.3 billion, EBITDA of RUB 45.9 billion and net profit of 

RUB 21.4 billion, in accordance with IFRS. 
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